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Profile

• A professional advertising and marketing consultant you can afford

• A dedicated team member who hits deadlines on the nose

• An enthusiastic creative who brings positive energy to your project

• An experienced writer/producer who has a track record of doing work that gets great results for clients

Some Results

My focus is not just on being creative, but on being strategically creative, because what 

clients want are results. Like these:

• A 1400% return on investment from a manufacturing company client's multi-media campaign

• A score of 400% of goal from an insurance company's three-part direct mail campaign — after the first mailing

• Strong response of 150 applications for 12 positions from a full-page newspaper ad for a KC financial services company opening a new office in Jefferson City, Missouri

Employers and Some Clients 1997 to Present

Employers 

• Freelance – 2001-Present 

• VML, Inc. – Senior Writer — 1999-2001 

• NKH&W, Inc. – Senior Writer — 1998-99 

• Output Technologies (Now Fresh Take Marketing) — Associate Creative Director —1997-98 

Representative List of Clients 

Applebee’s • Assurant Employee Benefits • Block Financial • Blue Cross and Blue Shield of Kansas City • Builders Publishing Co. • Cerner Corporation • Commerce Bank • DST • Disney Institute • Fidelity Investments • Hallmark • Hill’s Pet Nutrition • LifeCare, Inc. • Mid-America Manufacturers Technology Center • Sprint • Tension Packaging Solutions • Time Warner Cable • Unlimited Building Maintenance • USAA


4300 West 53rd Terrace • Roeland Park, KS 66205 • P: 913.236.7595 

E: liz@lizcraigwriter.com • W: http://lizcraigwriter.com
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Awards

Ambit, Addy, Freebe, Omni, IABC Silver Quill, Radio & TV Festival of New York, 

Best of Show Addy and Special Judge’s Citation for Copywriting for a United Way campaign. Work featured in Print Annual.

Education

B.A. in Communication Studies (Radio & TV Writing/Production), 

     University of Missouri at Kansas City

Graduated with Distinction • Elected to the Honor Society of Phi Kappa Phi 

Other skills and experiences

• New product development and advertising experience with Fortune 500 companies

• Writer and casting director for Applebee’s training films

• Event planner/publicist for a series of events in five Kansas towns featuring nationally known speakers

• Media/PR contact, past President and current Board member, Kansas Citizens For Science 

• Guest columnist for KC Small Business Journal
• Former Ameriprise Financial Adviser

• Proofreader/editor for Fidelity Investments

• Advertising blogger: http://lizcraigwriter.com









